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@ Lida Hujić 2019, All Rights Reserved

Conclusion:  
Unlocking the Early 
Adopter (2007–2017)

Finally, we reach the end of the line whereby A + M = EA. The New 
Consciousness Consumer (the NCC) was born out that union in the 
cool cycle (2007–2017). This new Early Adopter has superseded the 
New Premium Consumer (the NPC), who reigned in the previous cool 
cycle.
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If the 1990s cool cycle was the era of the anti-consumer, the nough-
ties that of the alternative consumer, the teens will be marked by the 
corporate citizen. No longer citizen versus consumer, the new age 
acknowledges the interdependent dynamic between the two. At the 
same time, the big issues that are facing us (as people) and the planet 
(as a whole) cannot be addressed by governments without corporations 
also being involved. While this new cool decade has been somewhat 
experimental in terms of finding new ways forward, the commonality 
between all Innovators was that the 1% versus the 99% economy is 
simply not a sustainable foundation for the future of either the 99% of 
people or the planet that we all share.

Through the lens of the cool cycles of reinvention, the three core 
values from the previous cool cycle, which were shared between 
Alphas and Mavericks, evolved into a new set of interlocked values, 
which were, in turn, the foundation of the new ideology. 

This new ideology is based on a new definition of the “triple bot-
tom line”. This expression was routinely used by the community of 
makers in Detroit but it spoke to all Innovators of this generation. The 
“triple bottom line” revolves around three core values: profit, com-
munity, environment. It is about a desire to make success not just for 
yourself but also to give something back to your local community. 
The new ideology was also powered by the spirit of openness and col-
laboration, which was enabled by the new generation of technology 
based on Open Source Software (OSS). Local altruism could thus be 
replicated globally. Openness and collaboration became the leitmotiv 
in this cool cycle. 

People power was first reclaimed by militant activist groups. 
Alphas and Mavericks have reinterpreted this renewed feeling of civic 
engagement in a more entrepreneurial fashion. It’s a mix of egalitar-
ian legacy of party people and party politics. We dubbed it “corporate 
citizenship”, following the Maverick makers in Detroit. Corporate citi-
zenship involves generating economic value while at the same time 
creating value for society. 

The new aesthetic sensibility is beauty in decay. Waste is no longer 
rubbish. It is a valuable material to be reused, repurposed and ulti-
mately reincarnated as something else. By the same token, the new 
communication tactics reflected a more sombre mood, in the aftermath 
of the major recession that inaugurated the new cool cycle. People 
started to take matters into their own hands, looking for solutions to 


